ECOMMERCE PLATFORM SELECTION

DRIVERS — TECHNOLOGY — CHALLENGES — TRENDS
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WHAT WERE THE MAIN BUSINESS DRIVERS BEHIND YOUR
DECISION TO CHOOSE YOUR ECOMMERCE PLATFORM/S?

Overall market growth 47%

Growth of the online market for our products 36%
International expansion 31%
Product line expansion 25%
Running costs of existing platforms 22%
Need for B2B features
Performance issues of the existing platform 20%

Desire to customise the platform 18%

Better integration with other systems 16%

N/A the ecommerce platform was in place 1%

8 in 10 firms are open
to investing in new
technology despite

appreciating that
some tools will turn
out to be fads.

say )
resistance ] ?
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o stakeholders want a

say in front-end design

believe customers’ 7
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too late in the project .'

experienced some kind
of pain point in the
platform delivery process
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Believe ecommerce will be the fastest-growing
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area in the next five years
Security TOP TECHNOLOGIES FOR INVESTMENT
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Relevant challenge
Robots Virtual/mixed reality Al/machine learning

experience our thinking

DO ECOMMERCE BUSINESSES HAVE THE PLATFORMS IN PLACE FOR THE FUTURE?

don’t have the technology in don’t have the technology of organisations say they plan
place to cope with emerging in place to keep up with to switch ecommerce platform
trends in the next five years new niche players in the next 12-18 months
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